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3XQH�22+�DW�WKH�WKUHVKROG�RI�D�
PDNHRYHU
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3une� Àgures� among� the� top� OOH� advertising�
GHVWLQDWLRQV�LQ�WKH�FRXQWU\��LQ�NHHSLQJ�ZLWK�WKH�FLW\·V�

EXVLQHVV� DQG� LQGXVWULDO� JURZWK� DQG� GHPRJUDSKLFV��

In� recent� years,� Pune� has� also� seen� signiÀcant�
SK\VLFDO� LQIUDVWUXFWXUH� GHYHORSPHQW� LQFOXGLQJ� WUDQVLW�

LQIUDVWUXFWXUH��PDQ\�RI�ZKLFK�KDYH�FRQWULEXWHG�WR�22+�
asset�creation.�The�BRTS�corridor�is�a�case�in�point.
�

7KH� 3XQH� 0XQLFLSDO� &RUSRUDWLRQ� �30&�� LV� DPRQJ� WKH�

beneÀciaries�of�the�OOH�growth.�The�urban�local�body�
PRSSHG�XS�5V������ODNK�IURP�WKH�6N\�6LJQV�'HSDUWPHQW�
LQ� ��������� 7KH� GHSDUWPHQW·V� DFFRXQW� FORVHG� DW� 5V�

����FU�WKDW�\HDU�� IURP�5V�����FU�DW�WKH�EHJLQQLQJ�RI�WKH�

Ànancial�year.�PMC�also�generated�Rs�43�lakh�the�same�
\HDU�IURP�WKH�VPDUW�FLW\�SURMHFW�²�ZKLFK�LV�DQRWKHU�DUHD�

ZKHUH�22+�FDQ�JURZ��,QYHVWPHQWV�WR�WKH�WXQH�RI�5V����
ODNK�ZDV�DOVR�PDGH�RQ�EXV�VKHOWHU�GHYHORSPHQW�

,Q� WKH�HIIRUW� WR� GRXEOH� WKH� UHYHQXHV� IURP�DGYHUWLVLQJ��

PMC� decided� to� Áoat� a� tender� in� November� for� grant�

RI�H[FOXVLYH�DG�ULJKWV�LQ�WKH�FLW\�²�FLWHG�DV�WKH�ELJJHVW�

HYHU� LQ� 3XQH�� 7KH� WHQGHU� KDV� FDOOHG� IRU� SURSRVDOV� IRU�

WKH� UHIXUELVKPHQW� RI� GLUHFWLRQDO� VLJQDJHV�� LQVWDOODWLRQ�

DQG�PDLQWHQDQFH�RI�VWUHHW�IXUQLWXUH�DQG�RXWGRRU�PHGLD�
LQ�WKH�FLW\�

7KH� DG� ULJKWV�ZLOO�EH� JLYHQ� LQ� �� GLIIHUHQW� ]RQHV� RI� WKH�

FLW\��HDFK�EHLQJ�FRQWUDFWHG�H[FOXVLYHO\� WR� WKH�WRS�ELGV��
Bidders�are�free�to�bid�for�more�than�one�zone.�PMC�set�
D�ELG�VHFXULW\�DPRXQW�RI�5V����ODNK�SHU�]RQH�

7KH� XUEDQ� ORFDO� ERG\� KDV� SODQQHG� IRU� RQH� PDVWHU�

FRQFHVVLRQDLUH�LQ�HDFK�]RQH��DQG�WKH�ULJKWV�ZLOO�EH�JLYHQ�
IRU�D�SHULRG�RI����\HDUV��H[WHQGDEOH�E\�DQRWKHU���\HDUV��

(DFK�]RQH�ZLOO�KDYH�DQ�DGGLWLRQDO�DYHUDJH��������VT�IW�

RI�DGYHUWLVLQJ�VSDFH�

7KH�H[LVWLQJ�DGYHUWLVLQJ�VXUIDFH�LQ�HDFK�]RQH�DYHUDJHV�
��ODNK�VT��IW���URXQGLQJ�RII� WR�D�WRWDO�RI�����ODNK�VT��IW��

RI� VXUIDFH� DUHD� DYDLODEOH� IRU�DGYHUWLVLQJ� LQ� HDFK�]RQH�

By�Pray�Jani

Pune�Municipal�Corporation�unveils�an�ambitious�plan�for�zoning�the�advertisement�
ORFDWLRQV� LQ� WKH� FLW\�� DQG� DZDUGLQJ� H[FOXVLYH� DG� ULJKWV� LQ� WKH� H[SHFWDWLRQ� RI�
increasing�ad�revenue�inÁows
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when�the�additional�space�is�added.�PMC�has�speciÀed�
WKH�DGYHUWLVLQJ�]RQHV�DV�JLYHQ�LQ�)LJ���

)LJ����$GYHUWLVLQJ�VSDFH�LQ�HDFK�]RQH

)LJ���VKRZV�WKDW�=RQH���RIIHUV�WKH�KLJKHVW�VXUIDFH�DUHD�

for�advertising.�The�added�beneÀt�of�investing�in�Zone�2�
LV�WKDW�LW�IDOOV�LQ�3XQH·V�KLJKO\�SRSXORXV�DUHDV�DQG�KDV�

SULPH�22+�VLWHV��0HGLD�RZQHUV�DUH�OLNHO\�WR�NHHS�=RQH�

��KLJK�RQ�WKHLU�FRQVLGHUDWLRQ�OLVW�IRU�LQYHVWPHQWV���

:KLOH� WKH� WHQGHU� LV� GHVLJQHG� WR� DXJPHQW� WKH� PHGLD�
VXSSO\�VLGH��FXUUHQW�PDUNHW�WUHQGV�SRLQW�WR�FKDOOHQJHV�

on�the�demand�side.�Brand�advertising�has�not�picked�
XS�PRPHQWXP�DQG�VR�WKH�PRRW�SRLQW�LV�ZKHWKHU�PHGLD�

RZQHUV�ZLOO� EH� HQFRXUDJHG� WR� LQYHVW� LQ� FUHDWLQJ�PRUH�

LQYHQWRU\� DW� WKLV� VWDJH�� ,W� DSSHDUV� WKDW� VRPH� RI� WKH�
prominent�media�owning�Àrms�in�Pune�have�not�opted�to�
SODFH�WKHLU�ELGV��SHUKDSV�EHFDXVH�RI�WKH�ELG�DPRXQWV�

As�city�beautiÀcation� is�one�of�the�goals�of�the�tender,�
WKH�30&�KDV�SODFHG�WKH�RQXV�RI�ORFDO�DUHD�GHYHORSPHQW�
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on� the� Àrms� investing� in� the� media.� Point� 5.2.2� of�
VXEVHFWLRQ������6DIHW\��RI�WKH�WHQGHU�GRFXPHQW�VD\V��́ $OO�

UHLQVWDWHPHQW�ZRUN�VKDOO�EH�GRQH�E\�WKH�&RQFHVVLRQDLUH�

VR� DV� WR�PDWFK�ZLWK� WKH�VXUURXQGLQJ�VXUIDFHV�DW� WKHLU�
RZQ�FRVW�� WR�WKH�VDWLVIDFWLRQ�RI�WKH�2,&�µ�7KLV�FRXOG�EH�

TXLWH� FKDOOHQJLQJ� IRU� WKH� PHGLD� RZQHUV� DV� WKH\� PD\�

QRW� KDYH� FRQWURO� RYHU� DQ\� XQSODQQHG� FRQVWUXFWLRQV�

RU� LQVWDOODWLRQV� FRPLQJ� XS� LQ� WKH� SHULSKHU\� RI� WKHLU�

PHGLD�DVVHWV��+RZHYHU��PRUH�DHVWKHWLFDOO\�PDLQWDLQHG�
VXUURXQGLQJV� FRXOG� HQKDQFH� WKH� YDOXH� RI� WKH� PHGLD�

assets.�Bidders�may�therefore�weigh�the�pros�and�cons�
LQ�WKLV�UHJDUG�ZKLOH�SODQQLQJ�WKHLU�ELGV�

7KH� WHQGHU� GRFXPHQW� RSHQV� XS� VFRSH� IRU� '22+�
GLVSOD\V�� DQG� /('� VFUHHQV� PD\� EH� LQVWDOOHG� LQ� SODFH�

RI�VWDWLF�VLWHV�� ´+RZHYHU�� WKH�GLVSOD\�VKDOO�EH�VWDWLF�RU�

VFUROOLQJ��7KH�PRWLRQ�VKDOO�EH�SHUPLVVLEOH�VXEMHFW�WR�WKH�

SULRU�SHUPLVVLRQ�IURP�WKH�30&�DQG�3ROLFH�'HSDUWPHQW�

(TrafÀc)� as� per� applicable� advertisement� policy.� No�
electrical/electronic�modiÀcation�will�be�allowed�on�the�
DGYHUWLVHPHQW�GLVSOD\�ZKLFK�DUH� LQVWDOOHG�RQ�HOHFWULF�

OLJKW� SROHV�µ� VWDWHV� SRLQW� ������ RI� VXEVHFWLRQ� ����

(Exclusive�Rights).�Those�electrical�modiÀcations�will�be�
FKDUJHG�����WLPHV�RYHU�WKH�TXRWHG�UDWHV��

7KH� 30&� PRYH� LV� DNLQ� WR� WKH� H[FOXVLYH� DG� ULJKWV�

DFFRUGHG� E\� WKH� 3XQMDE� *RYHUQPHQW� WR� D� VLQJOH�

RSHUDWRU� LQ� WKH� FLW\�RI�/XGKLDQD�� 7KHUH�� /HDIEHUU\�$GV�

KROG� WKH� VROH� ULJKWV�� ,Q� WKH� FDVH� RI� 3XQH�� WKHUH� FRXOG�
be� up� to� Àve� different� media� operators� holding� the�
rights�in�Àve�different�zones.� In�a�larger�city�like�Pune,�
it�would� be� in� the� Àtness�of� things� to� have�more� than�
RQH�FRQFHVVLRQDLUH��DQG�EHVLGHV��WKDW�ZLOO�DOVR�SURYLGH�

WKH�DGYHUWLVHUV�ZLWK�D�ZLGHU�PL[�RI�PHGLD�DVVHWV��7KH�
FRPSHWLWLRQ�EHWZHHQ�WKH�]RQHV�FRXOG�DOVR�FRQWULEXWH�WR�

WKH�PHGLD�RIIHULQJV�EHLQJ�PRUH�LQQRYDWLYH�

That� said,� the� PMC’s� ambitious� plan� to� create� Àve�
H[FOXVLYH�DGYHUWLVLQJ� ]RQHV� LV�FUHDWLQJ�D�QHZ�SDWKZD\�
IRU�FLW\�JRYHUQDQFH��LQIUD�GHYHORSPHQW�DQG�DGYHUWLVLQJ��

,Q� WLPH��PRUH� FLWLHV� DUH� OLNHO\� WR� HPXODWH� WKLV�PRGHO��

SURYLGHG�WKH�3XQH�PRGHO�JHWV�HDUO\�VXFFHVV�l
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*HDULQJ�XS�IRU�WKH�IDVW�ODQH
In�recent�years,�the�Indian�OOH�industry�has�undergone�cataclysmic�changes,�with�
WUDQVLW�PHGLD�DFFRXQWLQJ�IRU�DQ�LQFUHDVLQJ�VKDUH�RI�WKH�WRWDO�GRPHVWLF�22+�DG�VSHQGV��
This�is�largely�inÁuenced�by�the�adoption�of�sophisticated�digital�display�technologies�
in�this�space.�The�transit�and�DOOH�media�combination�has�paved�the�way�for�cabtop�
branding�to�gain�signiÀcant�ground.�Several�startups�have�come�up�with�solutions�for�
FDEWRS�PHGLD��ZKLFK�LQ�WKH�FRPLQJ�WLPHV��ZLOO�OLNHO\�EUDQFK�LQWR�WKH�VPDOO�FLWLHV�
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&DEWRS� PHGLD�� ZKLFK� KDV� EHHQ� VHHQ� IRU� ORQJ� LQ�

PDUNHWV� OLNH� WKH� 86�� 8.� DQG� 6RXWK� .RUHD�� DUH�

Ànding�their�way� into� Indian�markets,�especially� in�the�
ODUJHU� FLWLHV�� 7KH� JURZWK� RI� WKLV� PHGLD� LV� FRQWLQJHQW�

RQ� WKH� JURZLQJ� DFFHSWDQFH�RI� WUDQVLW�PHGLD� IRU� EUDQG�

DGYHUWLVLQJ��DQG�WKH�XVH�RI�GLJLWDO�GLVSOD\�WHFKQRORJLHV�

IRU�ODXQFKLQJ�HQJDJLQJ�FDPSDLJQV�

6KDULQJ� KLV� FRPSDQ\·V� MRXUQH\� LQ� WKLV� VSDFH�� +DUVK�

9DUGKDQ�0DKLSDO��)RXQGHU��7D[L�7RS�0HGLD�VD\V��´<RX�

VHH� WKH� YHKLFOH� H[WHULRU�

DQG� WRS� DV� DQ� XQGHU�

XWLOLVHG� DGYHUWLVLQJ�

PHGLXP� LQ� GHVSHUDWH�

QHHG� RI� GLVUXSWLRQ�� ,Q�

ERWK� WKH� WUDGLWLRQDO� WD[L�

DQG� ULGH�VKDULQJ� VSDFHV�

WKHUH� DUH� WKRXVDQGV� RI�

URRIWRSV� WKDW� FRXOG� EH�

JHQHUDWLQJ� PLOOLRQV� RI�

EUDQG� LPSUHVVLRQV�� EXW�

LQVWHDG� DOPRVW� QRWKLQJ�

LV�EHLQJ�GRQH�WKHUH��:LWK�

WKH� VRSKLVWLFDWLRQ� RI� WRGD\·V� PDUNHWLQJ� WHFKQRORJ\��

innovators� will� Ànd� success� in� digital� media.”� That�
LV�� WHFKQRORJ\� LV� QRZ� HQDEOLQJ� DGYHUWLVLQJ� LQ� VSDFHV�

WKDW� ZHUH� QRW� YLVXDOLVHG� HDUOLHU�� +H� EHOLHYHV� WKDW� LQ�

WLPH� VHYHUDO� VWDUWXSV� ZLOO� H[SORUH� WKH� FDEWRS� PHGLD�

RSSRUWXQLWLHV�

7D[L� 7RS� 0HGLD� LV� FXUUHQWO\� ZRUNLQJ� ZLWK� 8EHU� DQG� LV�

SUHVHQW�LQ�.RONDWD�ZLWK�SODQV�RI�HQWHULQJ�0XPEDL�VRRQ�

/LWFDEV� $GYHUWLVLQJ� LV� DQRWKHU� FRPSDQ\� WKDW� LV�

RSHUDWLQJ� LQ� WKH� FDEWRS� DGYHUWLVLQJ� VSDFH�� EXW� XQOLNH�

7D[L� 7RS� 0HGLD�� WKLV� FRPSDQ\� ZRUNV� ZLWK� RYHU� ����

LQGLYLGXDO� FDE� RZQHUV� DQG� QRW� DJJUHJDWRUV�� -\RWLED�

3DWLO�� 6HQLRU� 3DUWQHU��

/LW&DEV� $GYHUWLVLQJ�

VD\V�WKH�PHGLD�RQ�¶NDDOL�

SHHOL·� FDEV� KDV� KLJK�

YLVLELOLW\�� HVSHFLDOO\� LQ�

the� slow-moving� trafÀc�
LQ� 0XPEDL�� $V� D� WHFK�

outÀt,� LitCabs� brings�
WR� WKH� IRUH� LWV� VRIWZDUH�

WHFK� VWUHQJWKV� WR� PDNH�

WKH� PHGLD� FRQQHFWHG��

G\QDPLF� DQG� FUHDWLYH��

By�Pray�Jani
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&XUUHQWO\�� WKLV�PHGLD�LV�EHLQJ� ODUJHO\�XVHG�E\�EDQNLQJ��

)0&*�DQG�DXWR�EUDQGV��VD\V�-\RWLED�

$QRWKHU� GRPLQDQW� SOD\HU� LQ� WKH� FDEWRS� PHGLD� VSDFH�

LV� $GRQPR�� 7KH� PHGLD�

RZQHU� KDV� D� VWURQJ�

SUHVHQFH� LQ� +\GHUDEDG�

ZLWK� PHGLD� DVVHWV�

UXQQLQJ� RQ� ���� FDEV��

$GRQPR�ZRUNV�ZLWK�ERWK�

FDE� DJJUHJDWRUV� DQG�

LQGLYLGXDO� FDE� RZQHUV��

6DQGHHS� %RPPLUHGGL��

&R�)RXQGHU� RI� $GRQPR��

VD\V��´,QGLDQ�EUDQGV�DUH�

QRW� XVHG� WR� WKLV� PHGLD�

DV�\HWµ�ZKLOH�DGGLQJ�WKDW�

OLNH�DQ\�'22+�VLWH��DGYHUWLVLQJ�RQ�WKLV�IRUPDW�LV�VROG�LQ�

VORWV�DQG�QRW�DV�VSDFH��7KDW�FDOOV� IRU� WKH� IRUPDW� LWVHOI�

WR�EH�HYDQJHOL]HG�

7KH� DYHUDJH�VL]H� RI� WKLV� IRUPDW� LV��IW� [��IW�� ´$OWKRXJK�

ZH�FRXOG�LQFUHDVH�WKH�GLVSOD\�KHLJKW�WR�����IW��PRVW�FDE�

GULYHUV�GR�QRW�SUHIHU�WKDW�µ�KH�SRLQWV�RXW��

$GRQPR� KDV� EHHQ� DEOH� WR� HQJDJH� WRS� EUDQGV� WR� LWV�

PHGLD�� OLNH� ,.($�� $PD]RQ�� ([LGH�� HWF�� +H� DWWULEXWHV�

WKH� EUDQG� HQJDJHPHQW� WR� WKH� ORZ� SULFH�H\HEDOO� UDWLR��

´0RUHRYHU��DV�D�WHFK�FRPSDQ\�ZH�ZRUN�RQ�WKH�KDUGZDUH�

DQG�VRIWZDUH�VROXWLRQV� WR�FUHDWH� WKH�EHVW�SRVVLELOLWLHV�

IRU�WKH�DGYHUWLVLQJ�EUDQGV�µ�VD\V�6DQGHHS��

$GRQPR� LV� ORRNLQJ� WR� WDS� LQWR� WKH�PDUNHWV� DFURVV� WKH�

FRXQWU\�� DV� ZHOO� DV� RYHUVHDV�PDUNHWV� ZKHUH� IHDVLEOH�

6HYHUDO� RWKHU� EXVLQHVVHV� DUH� DOVR� ORRNLQJ� DW� FDE�

DGYHUWLVLQJ� ZLWK� JUHDW�

LQWHQW�� 5DJKX� .KDQQD��

& ( 2 � � & D V K X U ' U L Y H�

0DUNHWLQJ�� QRWHV� WKDW�

´WKLV� LV� D� IUHTXHQF\�

EDVHG� PHGLD� DQG� QRW�

DQ� LPSDFW�PHGLD�� ,W� FDQ�

EH� XVHG� WR� FRPSOHPHQW�

WUDGLWLRQDO�FDPSDLJQV�µ�

+RZHYHU�� WKH� FXUUHQW�

DG� QRUPV� FRXOG� EH�

URDGEORFNV� IRU� WKLV� IRUPDW�� ´&XUUHQWO\�� 'HOKL� KDV�

VWULQJHQW�ODZV�DJDLQVW�GLJLWDO�PHGLD�EXW�ZH�DUH�KRSLQJ�

WR� EULQJ� WKLV� PHGLD� RXW� RQFH� WKH� ODZV� EHFRPH�PRUH�

VXSSRUWLYH�RI�'22+��:H�KDYH� WHVWHG� WKH�PHGLD�DQG� LW�

KDV�ZRUNHG�ZHOO�µ�H[SODLQV�5DJKX��

-\RWLED�HFKRHV�WKDW�YLHZ�ZKLOH�VWDWLQJ�WKDW�SHUPLVVLRQV�

IRU�UXQQLQJ�WKLV�NLQG�RI�PHGLD�DUH�QRW�HDV\�WR�JHW��

7KH�FKDOOHQJHV�QRWZLWKVWDQGLQJ��ZKDW�JRHV�LQ�IDYRXU�RI�

WKLV�IRUPDW�DUH�

l� Strong�visibility�in�slow�moving�trafÀc

l� &RQQHFWHG� PHGLD� WKDW� IDFLOLWDWHV� G\QDPLF� DQG�

FRQWH[WXDO�DGYHUWLVLQJ

l� Both� national� and� local� brands� are� opting� for� this�
PHGLD��PDMRU�FDWHJRULHV�OLNH�277�WRR�DUH�DFWLYH�RQ�WKLV�

PHGLD

l� (FRQRPLFDO�SDFNDJHV�IRU�DGYHUWLVHUV

7KDW� VDLG�� WKH� FDEWRS� PHGLD� RSHUDWRUV� ZLOO� EH� FDOOHG�

XSRQ�WR�SURPRWH�WKHLU�PHGLD�RIIHULQJV�LQ�D�ELJ�ZD\��DQG�

SDUWLFLSDWH� LQ� WKH� GHOLEHUDWLRQV� IRU� EULQJLQJ� DERXW� WKH�

QHFHVVDU\�FKDQJHV� LQ� WKH�SROLFLHV�JRYHUQLQJ�22+�DQG�

WUDQVLW�PHGLD��l�


